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ABOUT AMERICAN AIRLINES 

American Airlines and its regional airline affiliates, American Eagle and the AmericanConnection® 
airlines, serve 250 cities in over 40 countries with an average of about 3,400 daily flights. The combined 
network fleet numbers more than 900 aircrafts. In 2008, American carried more than 100 million 
passengers. The airline has more than 80,000 employees worldwide. On an average day, American 
Airlines will fly nearly 250,000 passengers. 

American's award-winning Web site, AA.com®, provides users with easy access to check and book 
fares, plus personalized news, information and travel offers. American Airlines is a founding member of 
the oneworld® Alliance, which brings together some of the best and biggest names in the airline 
business, enabling them to offer their customers more services and benefits than any airline can 
provide on its own. Together, its members serve nearly 700 destinations in more than 130 countries 
and territories. American Airlines, Inc. and American Eagle Airlines, Inc. are subsidiaries of AMR 
Corporation. AmericanAirlines, American Eagle, AmericanConnection, AA.com, We know why you fly 
and AAdvantage are registered trademarks of American Airlines, Inc. (NYSE: AMR) 

IN THE COMMUNITY 

American provides in-kind and cash support to hundreds of nonprofit organizations in all of the 
countries we serve. Though varied in size, mission and geographical scope, most of these 
organizations fall into three major categories: 

 Arts and Culture: Because we believe that the arts uplift and illuminate the lives of 
communities, we provide support to the American Film Institute and National Foundation for 
Advancement in the Arts; help for local performing organizations like the Goodman Theatre and 
Lyric Opera in Chicago; American Airlines Theatre and Roundabout Theatre in New York; and 
aid to hundreds of smaller organizations from youth ballet troupes to up-and-coming art 
museums to literary festivals. 

 Education: Our company was built upon an educated and capable workforce, and we clearly 
understand that same need in our home country and all the nations we serve. In Japan, our 
employees help high-school-age students to learn and understand business concepts and 
practices through Junior Achievement. In the United States, our support is wide-ranging, from 
after-school enrichment programs in public schools to assistance for colleges and universities. 
We’re especially proud of our long support of the United Negro College Fund; we provide 
financial support to their scholarship programs, and we partner with UNCF for recruitment to 
ensure American Airlines continues to employ a workforce that reflects the diversity of our 
customer base. Numerous universities also receive our support for various programs 
specializing in aviation, communications and business administration. 

Health and Human Services: American Airlines partners with a number of organizations with 
large missions, including the Cystic Fibrosis Foundation and Susan G. Komen for the Cure®, 
American has helped raise more the $30 million for these two foundations through our annual 
AA Celebrity Ski and Celebrity Golf & Tennis events. Much of our focus in health and human 
services is on children, including support for the Something mAAgic Foundation®, which 
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supports the missions of Give Kids the World® and other children’s organizations to create 
magical memories for children with life-threatening medical conditions. And for many years we 
have supported an employee-developed program called Miles For Kids In Need®, which uses 
AAdvantage miles donated by AAdvantage members, our employees and our company to help 
provide thousands of trips annually for children as well as organizations with needs related to 
medical, educational and social concerns and/or causes that heighten public awareness of 
children’s issues. These are just a few of the numerous ways we help in health and human 
services. 

At American Airlines we’ve been in the people business a long time, 80-plus years. Bringing people 
together is among the things we do best. Not just by flying to 250 destinations in over 40 countries, but 
also by making—and following through on—a commitment to be an active part of the communities we 
serve and where we live. 
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